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ENGLISH VERSION

Instructions : (1) All questions are compulsory.

(2) The figures to the right side of the questiion are

to indicate marks.

Explain the importance and scope of international marketing.
OR

Explain the impact of cultural, political and legal environment

on international marketing decision.

Describe international trade product life cycle.
OR

Explain various factors affecting international price

determination.

Describe selection and management of overseas agents.
OR

Describe roles and functions of international distribution

channels.

Explain international promotion tools and planning.
OR

Describe various sales promotion strategies with suitable

example.
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